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2025 Racer Participation Year over Year
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Considerations:

• Review the per-rider 
levy: A small adjustment 
could help offset the 
administrative shortfall.

• Explore sponsorship or 
operational support to 
achieve long-term 
financial balance.

Direct Race 
Revenue



Profit and Loss Balance Sheet



2025 Vote

• Vote Proposal (passed): 
• Continue to subsidize the credit card fees ($6K)
• Continue to subsidize the MotoTally fees ($5K) 
• Continue to subsidize 1 race insurance day in a 2-day 

race ($6.8K)
• Continue Pay Out matching subsidy to $250 for Masters 

and $250 for Women Expert

2026 Club Fees & 
Rebates



Depth, Breadth, and the Next Generation of 
Racers
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The PNWMA/BCORCS series has both 
depth and breadth, with hundreds of 
youth and teen racers growing into 
avid racers

• A vibrant youth pipeline (6-17) 
fueling the sport’s long-term 
sustainability.

• A strong adult core (25–40) who 
invest in bikes, parts, and family 
participation year after year.

This means long-term brand loyalty, 
growing family participation, and a 
direct connection to the next 
generation of off-road enthusiasts.

Our racer base combines experience 
and youth… from returning adults 
to an unprecedented wave of new 
young riders.



C/D/E Classes Women Ages
• High concentration of girls 

aged roughly 6–12, with a 
noticeable spike around 
ages 8–11.

• Dedicated youth girls class 
helps bridge the gap

• Adult women beginners often 
enter for fun, fitness, or family 
participation, not direct youth 
competition.

• Grouping them with very 
young girls or mixed-gender 
novices can be discouraging 
on both sides.[3
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2025 Vote

Vote Proposal: 
• Add a Girls Junior class for 15 and under girls in C-Class

• No big bikes
• Starting behind the Kids Junior

• Move Women Beginners to back of the C-Class

Class Changes



Manufacturers
Report



PNWMA / BCORCS 
Manufacturer Report 2025

The BC Off Road Championship Series (BCORCS) continues to be 
the largest off-road motorcycle racing organization in Western 
Canada.
• 12 annual events 
• 300+ racers per event
• 1200+ racing members
• Just under 4,000 total race entries

The PNWMA racer base represents a direct and active customer 
audience for bikes, parts, and gear.

Our events can serve as a grassroots testing ground for brand 
ambassadors, demo fleets, and electric-bike programs.

Brand Racers Share of 
Total (%)

KTM 493 ≈ 35%
Husqvarna 205 14%
Yamaha 161 11%
GASGAS 98 7%
Honda 88 6%
Kawasaki 81 6%
Beta 39 3%
STACYC 21 2%
Sherco 19 1%
Suzuki 12 <1%
TM 7 <1%
Husaberg 3 <1%

N/A 22 —



PNWMA / BCORCS 
3-Year Manufacturer Report (2023 – 2025)

Brand 2023 2024 2025 Change 
(’23→’25) Trend

KTM 426 449 493 +16% Consistent leader
Husqvarna 196 195 205 +5% Steady
Yamaha 176 157 161 -9% Flat / Slight dip

GAS GAS 76 78 98 +29% Fastest growing major 
brand

Honda 79 81 88 +11% Modest growth
Kawasaki 53 52 81 +53% Major resurgence
Beta 47 34 39 -17% Declining
STACYC 0 4 21 New Rapid e-bike youth entry
Sherco 36 0 19 Re-entry Returning presence
Others 
(Suzuki, TM, 
Husaberg, 
Maico)

30 20 24 — Stable niche base

Our diverse age range (from 
4 to 70+) and geographic 
reach continue to grow 
brand exposure. 

With the significant 
growth and participation 
of youth and female 
racers, there are 
opportunities for family-
oriented and entry-level 
marketing partnerships.



Depth, Breadth, and the Next 
Generation of Racers
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The PNWMA/BCORCS series has both 
depth and breadth, with hundreds of 
youth and teen racers growing into 
avid racers

• A vibrant youth pipeline(6-17) 
fueling the sport’s long-term 
sustainability.

• A strong adult core (25–40) who 
invest in bikes, parts, and family 
participation year after year.

This means long-term brand loyalty, 
growing family participation, and a 
direct connection to the next 
generation of off-road enthusiasts.

Our racer base combines experience 
and youth… from returning adults 
to an unprecedented wave of new 
young riders.



Partner With Us for 2026
Amplify Your Brand Impact
• Largest off-road racing series in Western Canada 
• Our racers are your most engaged customers buying new bikes, gear, and parts every season.
• The youth and women’s segments are expanding faster than ever, ensuring long-term market growth.
• Grassroots visibility connects your brand directly to riders and families across Western Canada.

Partner With Us for 2026
• Expand contingency support in line with our racer volume and event reach.
• Increase manufacturer presence through demo programs, trackside events, and sponsorships.
• Collaborate on youth and women’s development programs to build brand loyalty early.
• Integrate PNWMA/BCORCS into your regional marketing strategy to maximize grassroots exposure.

Let’s partner to strengthen the next generation of riders 
TOGETHER.


